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Abstract
The purposes of this research were to study: Hotel Strategic to Capacity of
Tourism is New-Normal at Sukhumvit Area ,Bangkok .The sampling group was used in

this research was 400 in Sukhumvit Area. The research instruments were
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questionnaire. The statistics for analyzing the data were percentage , mean, standard
deviation, t-test and F-test.

The results of this study were that most were female. Accounted for 53
percent aged 26-30 years 37 percent with a bachelor's degree 65.2 percent and
having occupation of company employees accounting for 38.5 percent. The research
were highest mean was the service process (X =4.58 the physical appearance
(X =4.53 the personal (X =4.5% the product aspect (X =4.50) the marketing
promotion (X =4.48)and the least was the distribution channel (X =4.3¢the overall
was highest levels (0=4.49).

Keywords: Hotel’s Strategy, New Normal
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