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ABSTRACT 

 

               This research aims to 1) study the factors affecting the management of 

Bangkok Thonburi University radio station in the digital age 2) to study the adaptation 

model of Bangkok Thonburi University radio station in the digital age and 3) To study 

the management strategy of the radio broadcasting station of Bangkok Thonburi 

University.     It is a qualitative research. To study the strategies for the adaptation of 

the radio broadcasting station of Bangkok Thonburi University in the digital age for a 

general discussion based on information from relevant documents. And in-depth 

interviews by presenting descriptive and analytical research To know the history, role, as 

well as to find ways to develop and adapt the radio station of Bangkok Thonburi 

University in the digital age. There were six informants in total, divided into 2 groups: 

Group 1, the management group and the operator of the Bangkok Thonburi University 

radio station and Group 2, the audience group of the Bangkok Thonburi University radio 

station. 

 The results found: 1. The factor affecting the management of Bangkok 

Thonburi University radio stations in the digital age is the management of radio stations 

in both traditional and new media formats. To expand the reach of a larger and wider 

audience. 2. Bangkok Thonburi University radio stations are adapting for the digital age It 

focuses on broadcasting in traditional media and is able to bring it to all forms of new 

media as traditional media is still accessible to most people. It also adds new media 

channels to increase the target audience to be able to listen to the program 

thoroughly. And 3. The management strategy of Bangkok Thonburi University's radio 

station in the digital age should be a quality program. To increase the number of 

listeners on all channels Because nowadays, whether it is the traditional or the new 

media, they have different priorities. According to each radio access area. 
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