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Pongphon Wongvisit

Year : 2025

ABSTRACT

This study aims to (1) investigate management innovation and value-added
strategies that contribute to the development of competitive advantage among small
and medium-sized enterprises (SMEs), and (2) analyze the structural alignment between
innovation constructs and value creation that influence SMEs’ competitive advantage. A
quantitative research methodology was employed, utilizing path analysis to examine
causal relationships based on data collected from SME employees. The research
instrument was a structured questionnaire, whose content validity was verified by
subject-matter experts using the Item-Objective Congruence (I0C) index. The reliability of
the instrument was assessed through internal consistency analysis using Cronbach’s
alpha coefficient.

The research findings revealed that: (1) Management innovation exhibited a
statistically significant positive causal relationship with value creation at the 0.05 level
(P < 0.05). The predictive validity of the model indicated that the proposed causal
structure significantly contributed to enhancing the competitive advantage of small and
medium-sized enterprises (SMEs). (2) Management innovation also demonstrated a
statistically significant positive causal relationship with competitive advantage (P < 0.05).
Furthermore, value creation was found to have a statistically significant positive causal
effect on competitive advantage (P < 0.05). The model’s predictive performance
confirmed that the identified causal pathways effectively explained the mechanisms

through which SMEs achieve competitive advantage.

Keywords: Competitive advantage, small and medium-sized enterprises
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Y Y 1 A ISJ&W F) Y sldy
laun Tanusomaeundde (X =3.83, S.D = 0.44) 7040911MIAUNIAIINADINTVOIHTO

(X =3.78,S.D=0.56 ) AIAUADNINNITIANINI TUNNBINVEUFU( X = 3.76, S.D = 0.55) AU

=

A A 9 Yo o ' SIdy
VaNUANURNDY uﬂﬂﬂq@iﬁﬂ%Lu%Lﬂuﬂ@%@ (X=3.65,SD=0.50)
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M131991 10 uAAIADAAURAY (Mean) 1T 80UUNINTIY (Standard Deviation) Y0IRAD Y

o Y yA A Y = < o s s
UUVFDUDIY UWLUNATY ﬂTuﬂ’]ii%ﬁ@LﬂWTgVlﬁ'n\l'lﬁﬂﬁgﬂ@uﬂﬁ ﬂ??ﬂLﬂul@ﬂﬁﬂHm@ﬁﬂﬂﬁ

(Identity Media)
v A
v 2 y TINVUVY
MsI¥aammznaInNsaaznaung ,
\l
Y AuNAY MNAIFIY uila
aduenanyaeInns
(Mean) (Standard Wa
(Identity Media) L.
Deviation)
3 =
NT0IVYU 3.76 0.55 N
TREGITCE 3.73 0.52 N
WIANNY 3.78 0.56 N
NIFLUAINIY 3.65 0.50 1IN
=\ a 9
UMsLoNauU 3.83 0.44 1IN
U 3.73 N

911015197 10 uda9Idao UNDUARUN WS INIY 515 au wuNdIulvadaon

wuvasumuiaNuiane laMeIny MIFuaTuMsuNe sEAUNN (X =3.73,S.D = 0.40) Il @

A a o ' ' o Y A a Y} Y 1A
mawmimﬂuﬁwﬂmwmmg“lmmwmnﬂmu Tﬂﬂmﬂuﬂﬁﬂﬁ]TﬂNTﬂUl‘lJ‘LlﬂfJulﬂLLﬂ N9

LONAUAT (X = 3.83, S.D = 0.44) 509a9INTINT IV TYNAY (X =3.78, S.D = 0.56 ) §191

1 A =) 1 9 A A 9 A = o ]
AU 1ATDUVYU( X = 3.76, S.D = 0.55) dIUVDNUAURNAY UBINGA UNITHINAIDYN (X=

3.65,S.D=10.50)
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UUVTDUDIN ULUNNTY muﬂﬁmiﬁumaﬂymﬂuuun@,ﬂ% (Lobbylng Act1V1ty)
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AIHVEUUY
a d'd (Y] Y Y J d'
nﬂnﬁiuﬂuanymﬂuuungﬂﬂ ANagY HAIZ1U !!‘IJ@
(Lobbying Activity) (Mean) (Standard Wa
Deviation)
dy 1 o A
N1IDVNNHUNYDBADNITANUUU 3.76 0.55 U
VRO
= A dy 1 o A a
NNITVIUNDIADNITAUUUTIND 3.73 0.52 U
[ gi d' o 1 o a
NTIVIINHUNUIYNUAADNITAUUY 3.78 0.56 U
VRO
v gi = d' U U

NTIVIINGHITLVIVNUAADNTT 3.65 0.50 U
AUUUFIND
=\ a 9
UNTLUDUTUAN 3.83 0.44 1N

33U 3.73 HN

11101590 11 udaedaounuudeun s uIu 515 au wundmlvagaon
spugevaiianuianelanedny msduaiunmsveg szauun (X =3.73,S.D =0.40) 1 ¢
A A v v o Y 2 A Y Y 1
dennsanlunediunuiiegluszaunnyaain Tasliaundsoinuin lldeslaun lins
LONAUAT (X = 3.83, S.D = 0.44) 509291 TINT IRV TYNAY (X =3.78, S.D = 0.56 ) S8 1

Y 1 v
ADN1 N1500NNYNIBIDBADNITAUTY 5300 (X =3.76, S.D = 0.55) drudeniinmae oy

Nga UNIINAIBe1 (X =3.65,S.D =0.50 )
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M31991 12 uAAIADAAUNAY (Mean) 1T 80UUNIANTIY (Standard Deviation) Y0IFAD L
o a o A < v A 1w
HUDEOUIN SWUNAW MURINTTUHT oM InszIindad 1 mudinnus Ui uAsdIaw

18y AR (Social Responsibility

- ) o y CRITHTIANNY
fansINNIaMINITINNUAAIIT Lo
L. A L Anae AU uila
IHDINNNSUNATD UADTIANIAL
2 v (Mean) (Standard Wa
aAINad (Social Responsibility
Deviation)
NI TUNUAAIDIANUTURAFOUAD 3.76 0.55 110
aany
a A 9 A o Y v J
nanssuNas¥edealvinueInns 3.73 0.52 110
= 9 v oA
ums e iey 3.78 0.56 110
IMTUINAI0E14 3.65 0.50 N
=\ a 9
UMITUONFUA 3.83 0.44 N
39 3.73 30

1NA15190 12 HAAINEAB LD UTO DT IUIU 515
au wundulngdaeunuudeuniuinnuiawelunerny msduaiunisue szauun (X
[ d‘ a 9 1 L] [ 9 = d'
=3.73,S.D = 0.40) uaernsanlusigaunudiegluszavunnnaiy Tasiaunae
1inun lldesldun Insuaudud (X =3.83, S.D = 0.44) 599093175 1Fv0 U TRy RLAY (
X =3.78,S.D=0.56) S19UADN1 NINTTUNUAAIDIANUTURA¥DUADTIAN( X = 3.76, S.D =

0.55) daudioNinunde HosNga In13uand19819 (X =3.65,S.D=0.50 )
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H a 4 4 Y] v o A 1
TN 3 MIUATIZH ﬂaqmﬂﬁwmuwumﬁ@mmmﬂ (Marketing Public Relations :MPR) 7

1 1 @ 4 J a {
AIHAADNTNANYBIBIANSFINY (Corporate Image) lugamnuriiunas aue 13 lua1s1e0 13-15

M319N 13 BAT1wrmIANNduiussenInen1suimsvedeluyami

a Y]

Na:UNUINVBY

ﬂ’ﬁ‘Ui%“lﬁE%Jﬁﬁﬁﬂﬂﬂ’]‘iﬁajﬂﬁﬂﬂ‘i@Uﬂ’ﬁﬂﬁﬂLﬁu%@ﬂﬂig“msﬁu NANTENUADANNABAARDINT

5502 19N193ATIENANIEUUSEANTANAUNUSHUULNYSEY (Pearson Product Moment

3

Coefficient of Correlation)

Correlation

o/ [ 4 -3 a
Auls AWANBAIBIANTFINT (Y)
¢ o v ¢ A v v P )
naﬂmﬁﬂigmqauwuﬁg‘wanqsﬂaqﬂ ATUAITA ATUNIT m']maam“la ATUAINA
9
4 & o o . w
(Marketing Public Relations AIMULYDUU YU LASAING ﬂaaem'Iu
n13
UIMI39U
(Yq)
N15UNEUBYIES Pearson Correlation 611" 602" 609™ 605"
(Xs) Sig. (2-tailed) .000 .000 .000 .000
ﬂﬂi%ﬂﬁﬂﬂﬁiutﬁlﬂﬁﬁlﬂ Pearson Correlation 614" 644" 647" 590"
yuwu (Xq) Sig. (2-tailed) .000 .000 .000 .000
ms’l%’?i"mawwﬁ Pearson Correlation 565" 570" 560" 532"
anunsnaziiaudis Sig. (2-tailed) 000 .000 .000 000
anudutendnual
asins (Xs)
ﬁanssuﬁﬁé’nvmﬂﬁu Pearson Correlation 638" 636" 663" 674"
thagsla (Xg) Sig. (2-tailed) .000 .000 .000 .000

o o

]
=1

* ffyd A NNeERANIEAY 0.01

a Y

AduUsEAnSanduiusuu Ui sausEn N sUIIsTaLdss lug AR T uNUIN Ve

ﬂ’ﬁ‘Ui%“lﬁE%Jﬁﬁﬁﬂﬂﬂ’]‘iﬁajﬂﬁﬂﬂ‘i@Uﬂ’ﬁﬂﬁﬂLﬁu%@ﬂﬂiz“msﬁu NANTENUADANNABAARDINT

a A

53A3dA10g 51119 .532 81 .674 Faarsaunlainnagnsussuduiusiiion1snain

[y

(Marketing Public Relations :MPR) A1un1SUNawe 13815 ANUN1SIANANTIUAEINUINYY

[

AUNISITA DR NIENa NS azaUR AT UENSNBAlDIANT AuUAANTIUNTAnwaE T

'
a

1n9ala egrelifuddgynisaiiansedu 0.01
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A15199 13 WAAINITIATIZNANUFUNUSTENINIR U TDATERATAILUTAY LA e
AATIERNITanneenyan (Multiple regression analysis) 35n13AALAaNAMUSIUAUN1S

Welvaunisauisanensaliunusinaeildasga d38n15dndenddslnginseninig

q

annoenvAMuUULIIILUT (Stepwise multiple regression analysis) 5¥1319AMEN WAL

YN MADLRNIENANUITOALT DUD

a v

anuluiendnunlioddns (X5)v8en15UInsTerdedlugandvia:unuInvednis

Usgnduiuslun1sdnyinnsounuAniuyeuss s NansenuABANEDnAeIN1NgIAT

1w

A15199 14 a5UleALUSAIPSUNISAALADNIUNENNITAD USLANTATNUDITEUY

o

ansaunanansUnydiiadulssansanduiusnyan (Multiple R)

LY a £ v o d 4 a £ L3 2 o o o aa a (4
duyszansanaunuswigal (R) duUszansvaIn1sneInIal (RY) wasuga1ngnIeanan1sIaIIsy

< 1 . . . .
miﬂmaﬂww@mwuamﬂ‘l’m (Stepwise multiple regression analysis)

Model Sum of df Mean Square F P-
Squares valu
e
Regression 90.779 2 45.389| 225.358| .000°
Residual 74.119 368 201
Total 164.897 370
duuszAvsanduriusnen (Multiple R) 0.742
Fulszansvesnsdndule (R Square) 0.551
Fulszanslumsiaudiviunds (Adjusted R Square) 0.548
mwmmmLﬂﬁlaummigmﬁlumsﬁwm (Standard Error) 0.448

21015199 14 asUle el sinlasunsAaLEaNNaNN1SAD USEaNSNmUDIsEuU

q

a1 o a

ansauwmanensUydiiandudseansanduiusnman (Multiple R) winfu 0.742 dudsedns
193n138ndUla (R Square) WAy 0.551 duUszanslunisviteunusunda (Adjusted R

Square) 0.548 mwmmmLﬂ?iaummgmiumsﬁmm (Standard Error) 0.448
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M151991 15 nan1sneaeUANNduiusTEnIInagnsUsErduiusien1snain (Marketing
Public Relations :MPR)

Coefficients

Model Unstandardized Standardized t P value Correlations Collinearity
Coefficients Coefficients Statistics
B Std. Error Beta Zero- Partial Part Tolerance VIF
order
AASH (Constant) 0.430 0.180 2391 0017
(X3) 0.308 0.059 0.278| 5221| 0.000| 0430] 2325| 0.308 0.059| 0.278
(X5) 0.573 0.060 0.509 | 9.553] 0.000 0.430| 2.325| 0.573 0.060 0.509

AN5199 4.3 LEAIAILUSNIASUARLABNNEUNIS

HodAyneadAvszau 0.05

MNAN919M 15 HaNITNAFUANUFUNUSTENINaynSUTEUFURUSINEN15Aa0

(Marketing Public Relations :MPR)

WU nagnsUsEduiusiien1snan (Marketing Public Relations :MPR) 484013

Usenie (X)) §A1 P-value wirfiu 0.000 dd1daendn 0.05 (0.000 < 0.05) NIIAMANITAL

NIBNANTTUNLAY (X,) HA1 P-value i1y 0.000 AA11aenin 0.05 (0.000 < 0.05) A1539

Aanssuifedfusuay (X, A1 Pvalue iafy 0.0008A 8N4 0.05 (0.000 < 0.05)

Aanssunddnuagliutingda (X Anssuvsensnsgyiiiuansli wiulaanusuRaveuss

fFapuuay dannasu (X;) 8a1 P-value 1Ay 0.000 dA1 P-value 1¥i1iv 0.000 dmdeania

0.05 (0.000 < 0.05) HumpU iasauuAgIUnan Hy sausuauufgIused H Ineaunsndey

[ a L4 vo &
Jugtanunmsinsgsionnaslina

Y=-0.430 + 0.308(X3) + 0.573(Xs)
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