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ABSTRACT

Background and Aims: The strategic factors influencing the operations of the
gemstone and jewelry export business in the New Normal era, post-COVID-19. This
research aims to (1) identify the strategic factors affecting the operations of the
gemstone and jewelry export business in the New Normal era, post-COVID-19, and (2)
study the influence of these strategic factors on the operations of the gemstone and
jewelry export business in this era.

Methodology: Descriptive statistics were employed, including frequency,
percentage, mean, and standard deviation, along with structural equation model
(SEM) analysis. After adjusting the model, the index demonstrated that the model
aligned well with empirical data, based on the conceptual framework and theories
used.

Results: The study of strategic factors influencing the operations of the
gemstone and jewelry export business in the New Normal era, post-COVID-19, found
that the goodness-of-fit index (GFI) and adjusted goodness-of-fit index (AGFI) were
0.96 and 0.93, respectively, which were higher than 0.82 and close to 0.79. The root

mean square error of approximation (RMSEA) was 0.013, which is lower than 0.086.
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