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ABSTRACT

The objectives of this research were: (1) to investigate factors affecting the decision-
making of retail stores in Nakhon Pathom Province, (2) analyze factors affecting the
decision-making of retail stores in Nakhon Pathom Province, and (3) develop factors that
affect the decision-making of retail stores in Nakhon Pathom Province.

The research methodology was a quantitative research. The population were
people in the retail store users in Nakhon Pathom Province, number 793, 538 people
The sample group is 400 retail users in Nakhon Pathom province, based on Taro
Yamane's calculations using a specific randomization method. The data collection tool
is questionnaires. Statistics used in the analysis include frequency, percentage,
average, standard deviation and multiple regression analysis.

The research findings were found that: (1) the social, Personal and
Psychological variables had a statistically significant influence on the decision to
choose a retail store in Nakhon Pathom province at 0.01 percent, especially in
psychology (B = 0.398), which was the most influential, followed by social (B =
0.312) and personal (B = 0. 285) Reflecting that psychological factors such as trust,
satisfaction and confidence in stores have significantly influenced consumers'
decision-making. (2) Brand loyalty factors and past experience have statistically
significantly influenced the decision to choose a retail store in Nakhon Pathom
province. 01 especially in terms of satisfaction and privilege ( = 0.351), which have
the greatest influence, followed by experience in service convenience (3 = 0.302) and
experience from service personnel (B = 0. 287) (3) Social, personal and psychological
variables have a positive influence on the decision to choose a retail store in Nakhon
Pathom Province. The three dimensions have a systematic and supportive
relationship.
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