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ABSTRACT

The objective of this research is 1. To study factors of online marketing
communication strategies and Value Creation of business. 2. To study ways to add
value to brands and products. Population and sample in this research are a group of
consumers who purchase goods and services online Random sample of 500 people
in Bangkok area. researcher uses quantitative research to survey opinions using
questionnaires. From the sample population. Statistics used in data analysis include
percentage values to measure personal characteristics of respondents, mean and
standard deviation.

The research results found that: Brand understanding Most respondents There
is a preference for understanding brands and products to define a clear position.
Overall, it is at a high level. Which brand positioning is the most average?
Understanding the target group Clear communication and access to all consumer

channels at a high level in every aspect.
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