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Innovative Wellness hotel services to meet the needs of elderly

Thai tourists in Bangkok

Benjatha Wattanakul
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Abstract

The objectives of this research were 1) to study the need for service innovation in
health-oriented hotels of Thai elderly tourists; 2) to study service innovations for the elderly
in health-oriented hotels. And 3) to suggest guidelines for developing innovative health hotel
services to meet the needs of Thai elderly people in Bangkok. This research article is a
qualitative research article with data analysis by in-depth interview.

The results showed that the results showed that the demand for health hotel
innovations among Thai elderly tourists .There is a need for service marketing mix. Healthy
food, knowledgeable staff Proficiency and only a certificate is required. Need a health care
program, spa package, need space for activities such as yoga and facilities for the elderly. This

information can be used to develop a health hotel to meet the needs of customers.

Keywords: Service innovations, Wellness hotel, elderly tourists
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