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Abstract

This research aims to study and compare the factors affecting the decision to use
the service of foreign tourists. Koh Chang Case Study Trad in 7 aspects: product price,
distribution channels. Process marketing promotion and the physical aspect. The population
in this study is Foreign tourists are elderly. Traveling in Trat Province, Thailand is 60 years old
and can speak and read English. The research instrument was a 5-level questionnaire. The
data were analyzed by frequency, percentage, mean, standard deviation and t-test and
F-test.

The research found that

1. Deciding to use tourist accommodation for elderly foreigners the overall level is
very high. Considering the overall average of 4.00, the highest average is the product side.
Secondary Physical characteristics the process of personnel pricing, marketing promotion.
And the lowest mean is the distribution channel, respectively.

2. Foreign tourists with personal factors including gender, domicile, status,
education level and occupation were not different in choosing accommodation in Koh
Chang, Trat.

3. Foreign tourist arrivals there are different people traveling together. Koh Chang,

Trat, and different in terms of both overall and individual aspects.
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