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Adaptation of radio stations broadcasting in the digital era.
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ABSTRACT

The research is intended to study the adjustment of radio stations in the
digital age. By studying the radio station of a private agency and radio station in the
government's organizational unit as a qualitative research (qualitative research) based
on the principle of choosing the master Data Provider (key informant) that meets the
scope of research, the group is both private and government radio stations. There are
2 stations consisting of a radio broadcast station of Bangkok Thonburi. As a radio
station, educational institution, public service, frequency wave 93.25 F.M. and the
radio-broadcasting business of the Navy (the AEC), which is a radio wave in charge of
the government. The radio waves are in charge of government agencies.There are the
adjustment pattern of the radio broadcasting the concept. All Lifestyle Media is a
new channel, such as Live in a Facebook channel. Applications on the website are
installed. Content is exchanged through new media channels. It is new content, such
as a joint phone call list (phone-in), a comment on a Chafesbuk page, as well as the
new non-hearing information. During normal time, however, it has been listened to
the reverse line (radio on demand) through the website or the application, with the
ability and potential to reach the target of such elements. There are slightly different
quantities or numbers depending on the type and structure of the Organization.
Corporate mission and Vision team personnel and group listeners to develop a

strategy to reach the target of each station.
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