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Abstract

This research is quantitative research. has a research objective. To study
attitude levels Compare personal factors and study the relationship between
customer attitudes towards service quality of Krung Thai Bank Public Company
Limited, Tesco Lotus Bangyai, sample size of 400 people, using questionnaires as a
tool for data collection, divided into 3 The statistics used for data analysis are
frequency, percentage, mean (X), standard deviation (SD), statistics used To test the
hypothesis testing, including t-test and one-way ANOVA (One-way ANOVA) and the
Pearson correlation test to evaluate the relationship between variables.

The results showed that the sample group Have a client's attitude towards
overall service (X= 4.429,SD = 0.544) Test of hypotheses by t-test, customer
attitudes towards services and personal characteristics, found that the prices and
personnel were significantly different. While the One-way ANOVA comparison
between personal characteristics, age, status, monthly income and customer
attitudes towards services showed significant differences. In the testing of the
relationship between the attitude of the customers on the service quality, it was
found that there was a positive relationship at a moderate level. (r = 0.322-0.562) (P-
value at 0.000) with statistical significance at the level of 0.01

Keywords: customer attitude, service quality
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