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Abstract
The research on the expectations and satisfaction of customers who use

home loan and apartments of financial institutions. Somewhere in Bangkok Is
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quantitative researchThe objective of the research is to study the level and compare
the expectations and satisfaction of customers who use home loan and apartments
of financial institutions. Somewhere in Bangkok Sample group used 400 home and
condominium loan users ofthe financial institution. The instrument used is a 2-part
questionnaire. The first part isa checklist. The second part is a 5-level gauge. The
statistics used are frequency and percentage. Mean (X) and Standard deviation (SD.)
and the paired sample t-test

The results show that the expectations and satisfaction of customers who use
home loan and apartments of financial institutions In Bangkok as a whole
(expectations X = 3.900, SD. = 0.765) which is at a high level (satisfaction X= = 3.328,
SD. = 0.882) which is at a medium level As for the paired sample t-test, the
expectations and satisfaction of the customers who use the home loans and
apartments of financial institutions Somewhere in Bangkok in all areas Significantly

different at the 0.01 level
Keywords: customers, expectations, satisfaction, home loans, financial institutions
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